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¢ Disclaimer L

The information herein and the presentation made during the
conference contain forward-looking statements with respect
to the financial condition, results of operations and business of
the company are provided for information purposes only.

These forward-looking statements represent the company’s
expectations or beliefs concerning future events and involve
known and unknown risks and uncertainty that could cause
actual results, performance or events to differ materially from
those expressed.

You are urged to review the information provided herein

carefully.
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¢ COMPANY OVERVIEW




%
€ Company Data s

ANNS

« Taiwan Pelican: founded in 2000, is a member of
TECO group.

* The first home delivery company and provide more
than one hundred million home delivery service in
Taiwan.
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€ Mission Statement s

We are committed to providing the best solution to

customers by :

> Reliable \

~ /
> Friendly >
> Flexible et

> Value-added

physical distribution and home delivery service.



€ Business Philosophy o

Honesty Treat people and things with honesty and integrity.

Respond to the changes in market environment, customer demand,

Promptness and countermeasures for problems promptly and effectively.

Hold a friendly attitude towards colleagues, customers, suppliers,
Friendly vendors, and the environment; interact with one another in a
friendly manner and fulfill social responsibilities.

Hold a friendly attitude towards colleagues, customers, suppliers,

Accountability vendors, and the environment; interact with one anotherin a
friendly manner and fulfill social responsibilities.
Not being self-centered, being supportive, and exercising
Teamwork : .
teamwork to achieve the ultimate goal of the team.
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€ Business model L
Inf ? Fl
’ ntformation Flow \

Home Delivery
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* Home delivery
» Customer to Customer (C2C)
> Business to Customer (B2C)
> Customer to Business (C2B)

* Physical distribution
» Warehouse service

> Distribution service




4 OPERATION PERFORMANCE
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¢ 2024 Operating res
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¢ STRATEGY
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€ 2024 Focus

N\

Digital

Transformation
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 “Ule.care, We deliver on time”
https://www.e-can.com.tw r
LINE ID:@pelicantw




